The standard for all things gaming

GameSpot AU readers shoot it out in a fig
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COMPETITION DURATION: 3 weeks
PAGE VIEWS: 2,500+
PROMOTION:

* MPU and Leaderboard advertising on GameSpot AU and
across the entertainment network

sCarousel promotion on Game Spot AU during weeks of
promotion

*Twitter activity through the GameSpot AU Twitter account

LEARN MORE: Whether launching a product, generating awareness or driving sales, we have the programs to fit you
needs. For more details, contact your CBS Interactive sales representative on sales@cnet.com.au or call (02) 8514 9999.

ht to save mankind!

CAMPAIGN: Terminator Salvation: The End Begins
CLIENT: Sony Pictures

CAMPAIGN OVERVIEW:

CBS Interactive and GameSpot AU have joined forces with Sony
Pictures to celebrate the fourth instalment of the highly
anticipated action Terminator franchise, “Termination Salvation:
The End Begins”.

To create an action-loaded hype around the movie, CBS
Interactive’s GameSpot AU hosted a Terminator Salvation
MultiPlayer Game.

Competition prizes included a scale model of the set design
used in the film valued at $8,000, the game Terminator
Salvation and double passes to see the film.

COMPETITION MECHANIC:

On GameSpot AU’s Terminator Salvation MultiPlayer Game, we
encouraged our GameSpot AU readers to adopt the role of
John Conner and take on the Skynet and its Terminator in a
game of intense shooting and determination!

Our top 10 players:
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